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MAURITIUS AND SOUTH AFRICA
EXPLORE OPPORTUNITIES TO EXPAND

TRADE AND INVESTMENT TIES

THE REPUBLIC OF SOUTH AFRICA REPRESENTS A SIGNIFICANT SOURCE OF REVENUE AND INTELLECT%/&T e
CAPITAL TO MAURITIUS. AND WITH ITS FAVOURABLE BUSINESS ENVIRONMENT, FIRST-WORLD INFRAST

AND STABLE ECONOMIC AND POLITICAL SITUATION, MAURITIUS REPRESENTS AN ENTICING INVESTMENT
DESTINATION FOR SOUTH AFRICANS. AS FAR AS EXTERNAL TRADE IS CONCERNED, SOUTH AFRICA
REPRESENTS AN IMPORTANT PARTNER BOTH AS A PURCHASER OF MAURITIAN GOODS AND SUPPLIER OF

PRODUCTS TO THE MAURITIUS MARKETPLACE.

IN 2021, Mauritius exported $238M
to South Africa. The main products
that Mauritius sent to South Africa are
Non-Knit Men's Suits ($64.6M), Knit
T-shirts ($33.1M), and Light Rubbe-
rized Knitted Fabric ($15.8M). During
the last 26 years, exports of Mauritius
to South Africa have increased at an
annualized rate of 11.5%, from $14M
in 1995 to $238M in 2021. In 2021,
South Africa exported $473M to Mau-
ritius. The main products that South
Africa exported to Mauritius were Coal
Briquettes ($171M), Delivery Trucks
($18.6M), and Bovine ($14.5M). During
the last 26 years, the exports of Sou-
th Africa to Mauritius have increased
at an annualized rate of 2.8% from
$231Min 1995 to $473Min 2021,
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In 2022, trade activities further
improved where both exports and
imports of goods increased by 18.9%
and 36.1%, respectively. The main
Mauritian export market in 2022
was South Africa, with 13% of total
exports. As for our imports, South
Africa came third after India and Chi-
na, with 9% of total imports, Accor-
ding to the latest figures, in February
2023, South Africa remained our ex-
ports destination with 9.4%.

"Over the past 26 years, exports
from South Africa to Mauritius have ex-
perienced a consistent annual growth
rate of 2.8%, reaching a remarkable
USD 616M in the year 2022, it s worth
mentioning that South Africa currently
stands as the fourth-largest import
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partner of Mauritius. The primary pro=
ducts that Mauritius imports fromS0d=
th Africa include coal, automative, and
foodstuffs. In contrast, during thesame
time frame, exports from Mauritius
South Africa have skyrocketed Gt f’"
annual growth rate of 11.5% reaching
an impressive USD 251M. AS of todayi
South Africa holds the secand—largfit
export partner position for Mauritius:
Textile products and services stanc.i Q‘-‘f
as the primary products that Mauritiés =
exports to South Africa’ explains Na-l
vin Ramdoyal, Head of International
Corporate (Africa) at AfrAsia Bank: .

These figures show that ther
have always been important €0
mercial and economic ties belwee;{_
South Africa and Mauritius: LOE
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o™ " hose travelling on business
"':,':f:‘i‘:‘ often travel via OR Tambo
= \.«lmd' Airport to connect to thejr
“I.‘:“.‘P““mmm Both countries belong
: o Southern African Development
v‘:fm’m“- and enjoy underlying bene-
‘ -oreements to promote economic
; 7 Mauritius has placed itself as
m the more stable jurisdictions in

A‘ . and has a favourable business
cmework  for offshore investment
.~ the rest of Africa and elsewhere.
&m::e is an increasing use of this
+form from South African companies
channel these investments. Trade
;-d. investment relations between
couth Africa and Mauritius continue to
;g.wgthen with the signing of a me-
;;g;dum of understanding in promi-
ing sectors. The MOU signed in June
53:3 is aimed at further developing
the level of cooperation in the fields of
fisheries, fishing, seafood processing,
trade of fish and fish products by pro-
moting aquaculture development and
exchange of related expertise and tech-
nologies, amangst others.

MUTUALLY
BENEFICIAL

"Histor

e torically, the tWo countries have
Several agreements to promote trade

and economic ¢

O0peration, and they f

i . ) ey have a
,. Fory o‘f Working together to strengthen
c8ional integration and promote economic

ze VE‘:JO.Dme"nt in'the Southern African region,
oy e
of the Mauri a ’@nal economic piliars
oo 1an business ecosystem, ma-
king significant contributions over the past
mic Partnerghﬁ € recent years, this econo-
ICIShiphas been further amplified
as Maur/tfus Positions itself as g leading
bus’”ffss and financial hub, facilitating trade
and investment flows throughout Africa”
points out Navin Ramdoyal.

He explains that overall, the trade
relationship between Mauritius and
South Africa is one which is mutually
beneficial, and both countries continue
to explore opportunities to expand their
trade and investment ties. The success
of this relationship is heavily influenced
by a multitude of factors, Among these
critical elements are the presence of
highly skilled professionals, political sta-
bility, a robust democratic framework,
a workforce proficient in multiple lan-
guages, a favourable tax regime, double
taxation agreements with various coun-
tries, and the absence of restrictive ex-
change controls. Together, these factors
foster an environment that promotes
sustained economic growth, encou-
rages investment, and supports long-
term partnerships between the two
countries. It is essential that businesses
and governments alike recognize the
importance of these factors and work
collaboratively to establish a conducive
environment for commerce to thrive.

" Being members of the Southern Afri-
can Development Community (SADC) and
signatories of the Africa Continental Free
Trade Agreement signed in 2018, both
Mauritius and South Africa benefit from
preferential trade terms. By leveraging the
Mauritian IEC for procurement, we have
successfully established a strong presence
in both Mauritius and South Africa. This
has enabled us to support local enterprises
in Mauritius in funding their exports while
simultaneously serving the South African
counterparts in fulfilling their trade funding
requirements adds Navin Ramdoyal.
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PROMOTING TRADE AND INVESTMENT
End of last year, a Business Meet with the Small
Enterprise Development Agency (SEDA) of
South Africa, organised by the High Commission
of.South Africa in Mauritius, in collaboration
with the MCCI, the Economic Development
Board (EDB), was organized. The delegation
from the SEDA, led by Ambrose Makgwale,
included twenty women entrepreneurs from
micro, small and medium-sized enterprises
(MSMEs). Some twenty local companies were
present at the Business Meet which aimed

at promoting trade and investment between
Mauritius and South Africa.

THE SOUTH AFRICAN CHAMBER

OF COMMERCE

The South African Chamber of Commerce

in Mauritius serves as the collective voice

of South African investment into Mauritius

by the members, partners, and affiliates.

The goal of the Chamber is to promote and
facilitate investment, trade, and other business
exchanges for the mutual benefit of South
Africa, Mauritius, and the people thereof. The
goals of the chamber are, amongst others,

to organise events for their members to

meet and discuss issues pertinent to their
interests in Mauritius and South Africa, to
collectively represent key issues for their
members before the government and other
relevant authorities, to advocate for the best
interests of Mauritius and South Africaas an
investment opportunity and trading partner,
to provide networking opportunities for their
members with members of their own chamber,
other chambers, as well as key Mauritius
decision-makers and leaders of industry and
government, to promote the role of Mauritius
as aregional hub and the destination of

choice for the establishment of investment
opportunities into the African continent; to
promote, encourage, and facilitate trade,
services and investment between South Africa
and Mauritius and vice versa, to promote and
facilitate the integration of businesses owned/
managed by South Africans in Mauritius with
the wider Mauritian business community.

MAURITIUS, A HOLIDAY DESTINATION

FOR MANY SOUTH AFRICANS

When it comes to tourism, the South
African market remains a very important
market for Mauritius. Tourist arrivals in
2022 from main markets were from France
(238,864), United Kingdom (140,847),
Germany (96,767), Republic of South
Africa (96,316), Reunion Island (73,336),
India (36,956), Switzerland (28,350) and
Italy (23,035). Tourism has increased
gradually from South Africa. But Mauritius
is not a cheap destination and airfares to
the island are often the same price as a trip
to Europe. This has narrowed the market in
South Africa to the more affluent tourist.
In addition, alternative destinations such
as those in South East Asia have increased
their exposure in South Africa. According

to some observers, Mauritius still remains
a 'bucket list' holiday for many South
RAfricans and they don‘t see this changing

in the near future.
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BOTH MEMBERS
OF THE SADC

But some observers be-
lieve that trade could be in-
creased significantly between
the two countries. South Africa
has a large industrial and ma-
nufacturing capability  which
can compete very favourably
with Europe. In addition to this
advantage, Mauritius and Sou-
th Africa are both members of
SADC, so trade barriers have
been eliminated and preferen-
tial duties are applied between
member states.

Indeed, these two booming
economies in Africa, members
of same free trade agreements,
are mutually reaping the fol-
lowing benefits such as access
to an enlarged market which
can foster economic growth be-
cause of economies of scale in
domestic production; increase
investment and higher total
factor productivity growth from
better access to technology;
increased intra-regional trade
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along with inflows of foreign
capital (mainly South African)
can help to boost industrial de-
velopment and in the diversifi-
cation of the export base.

Both countries have posi-
tioned themselves in more re-
cent years as financial centres
capable of fuelling growth on
the African continent. For some
observers, both jurisdictions
are complements to each other
rather than competing for capi-
tal and trade flows in each finan-
cial centre.

"Over the past decade, Sou-
th Africa and Mauritius have
emerged as prominent financial
centres in Africa, serving as cata-
lysts for the continent's economic
growth. Instead of competing for
capital and trade flows, the two
nations have complemented each
other in their respective financial
domains. Under the jurisdiction
of Mauritius, a flexible exchange
control regime has been imple-
mented, leading to the establi-
shment of investment vehicles
geared towards the ]ohannesbwg
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Stock Exchange (/SE) and related
foreign direct investments (FDIS)
jn South Africa. Consequently,
Mauritius has attracted a signi-
ficant proportion of transactio-
nal flows, while also developing
a certain level of sophistication
in debt offerings and dual listing
on both the JSE and the Mau-

ritius Stock Exchange,” states
Navin Ramdoyal.
Thus, beyond economic

partnership, Navin Ramdoyal
has observed South African
businesses leveraging Mauri-
tius as a procurement hub and
a backbone for expanding their
operations beyond the borders
of South Africa. In essence,
despite its dot size, Mauritius
has the potential to exert a
far-reaching influence on the
African continent. The factors
driving this commercial rela-
tionship include a sophisticated
professional skill set, adherence
to the rule of law, an establi-
shed demacracy, a bilingual
workforce, the absence of ex-
change controls, as well as the
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AFRASIA BANK

A DEDICATED TEA
SUPPORT TO SOUTH AFRI

AFRASIA has strategically aligned itself with
Mauritius' ambitious vision of becoming a
competitive gateway for directing trade and
investment flows into the African conti-
nent. Leveraging its strong ground presence
through the South African Representative
Office and an extensive netwaork, the bank is
well positioned to promote Mauritius as an
International Financial Centre (IFC) for Sou-
th African corporations seeking to establi-
sh their corporate structures and financing
arrangements in a corporatized structure,
in order to expand their businesses across
Africa.

To this end, the bank has established a
dedicated team to provide ongoing support
to these corporations in their day-to-day
transactional requirements and debt funding
requirements, ranging from short-term liqui-
dity requirements to long-term capital ex-
penditures. This has facilitated the seamless
integration of South African businesses with
Mauritian structures, thereby unlocking grea-
ter potential for growth and expansion.

Furthermore, AfrAsia has enabled Pri-
vate Equity Funds based out of South Africa
to leverage local liquidity in Mauritius to fa-
cilitate their funding requirements. This has

allowed these funds to tap into a wider range
of investment opportunities, thereby enhan-
cing their returns and ultimately contributing
to the growth of the African economy .

" AfrAsia Bank s focused on accompanying
its clients in their existing bUSINESS ventures
and. their expansion in Africa The Bank I5
strategically positioned to meet the diverse
financial needs of its customers through Jts
transactional, global markets, and corporate
funding capabilities. We have established ro-
bust relationships with influential stakehol-
ders across Africa and Asia, ranging from
institutional clients and private equity funds
to conglomerates and development finance
institutions (DFIs). These partnerships enable
us to facilitate smooth trade and capital flows
between the two continents. Our asset expo-
sures are spread across several African coun-
tries and multiple Asian countries, including
Singapore, Thailand, India, and Vietnam. As part
of our ongoing commitment to enhancing our
expertise, we are exploring ways to expand our
knowledge in key sectors, such as commodity
financing, which have significant investments in
Africa and Asia,” points out Navin Ramdovyal,
Head of International Corporate (Africa) at

AfrAsia Bank.
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He adds that by leveraging their strang
financial institution relationships across the
African region, AfrAsia Bank is well posi-
tioned to extend its market reach and enable
smooth trade flows for their clients. Their
team of experienced relationship mana-
gers is dedicated to guiding clients through
their projects and providing expert advice
on the most effective and profitable ways
to structure their financing requirements:
AfrAsia Bank has also developed innovative,
flexible, and attractive structures to finance
its clients’ working capital and trade finance
and term funding needs.

“It is crucial to acknowledge the persistent
high-risk environment and support our clients
by providing them with the necessary financial
backing. However, we have recently obser:
ved that many borrowers are actively seeking
diverse funding options such as wrap, g4
rantees, and DFI funding that prioritize sustal-
nable development and social responsibilty

This shift in approach enables corporates to
expand their financing alternatives and mateh
their ESG requirements with their funding
sources, ultimately promoting @ more sustar-
nable financial ecosystem.



